Levy Service Additions:
Public Engagement Results




July Passenger Survey Results




What Route was this survey taken on?

Route 10 51.17%
Route 4

Route 24

Route 21 10.03%
Route 40

Route 60 16.05%
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Passengers’ Service Priorities

Saturdays 97.33%

Evenings 68.67%

Route 41 12.00%

Route 17 23.67%

Route 27 20.00%

Route 63 21.00%

Route 61 17.00%
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Top Service Priority/Unlisted Service Priority

Saturdays 46.92%

Evenings 12.80%
Route 41

Route 17

Route 27

Route 63

Route 61

Route 1X

20 minute service on the Route 10
Route 30

Route 2

Route 25

Other (please specify) 10.43%
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Passenger Use of Saturday Service

69.80%

Shopping

University/College

High School

Recreation/Social

Work or Work Related

Social Services 19.13%

Medical Services 26.17%
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Passenger Profile

Trip Purpose Passenger Age

Shopping 17 or younger

University/College

High School 18-35 29.96%
Recreation/Social )

36-61 44.94%

Work/Work Related 44.71% °
Social Services
62 or older 20.24%
Medical Services 16.04%
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Passenger Profile

Full-time worker 30.04%
Part-time worker 30.45%
Homemaker A 8.64%
Unemployed A 15.23%

University/College Student 10.29%

High School Student

Retired 12.35%
Disabled 18.93%
Veteran 9.05%
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Online Community Survey
Results




Online Community Survey

When was the last time you rode an RVTD bus?

Within the past week. 52.78%

Within the past month. 17.59%

Within the past year. 9.26%

More than a year ago. 14.81%

| have never ridden an RVTD bus. . 5.56%
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Online Survey: What city do you live in?

Medford 35.19%
Ashland 29.63%
Central Point

Phoenix
Talent
Jacksonville

White City

Eagle Point

Grants Pass 0.93%

Other (please specify) 0.93%
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Online Survey: Top 3 Service Priorities

Saturdays 83.49%

76.15%

Evenings

Route 41: Central Point Circulator 11.93%

Route 17: Ashland Circulator 31.19%%
Route 27: Medford Crosstown 22.02%
Route 63: Eagle Point 22.94%
Route 61: Table Rock Rd/RCC 23.85%

Route 41: Central Point Circulator 0.92%
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Online Survey: Use of Saturday Service

Shopping 76.15%
University/College

High School

Recreation/Social 69.72%
Work/Work Related
Social Services

26.61%

Medical Services 31.19%
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Public Engagement Activities

Fall 2025 Summer 2026
* Onboard Passenger Survey * Onboard Passenger Survey

* Online Community Survey * Online Community Survey

RVTD Driver Survey * Public Open Houses
Public Open Houses e September Public Hearing
D Board of Directors




Service Addition Recommendation

SATURDAYS
8:30am-5:00pm
Begins Dec. 12th

Captures approx.

90% of Saturday
ridership

WEEKDAY EVENINGS

Extend Mon-Fri
service to 7:30pm

Begins Dec. 7t

Captures approx.
24% of ridership
after 4:00pm

JACKSONVILLE

Restore Route 30

Begins Dec. 7t

6 trips weekdays
5 trips Sat.




Next Steps

Hold Public Hearing at the September 23rd Board Meeting

* Notice of the proposed service additions and the public hearing will be
published on RVTD’s website, in the newspaper, sent through RVTD’s e-
newsletter and to community stakeholders.

* Prior to the hearing, the Board will be presented with additional information
including specific route schedules, estimated cost and the timeline for
employee recruitment.

* The public is invited to submit comments in writing to contactform@rvtd.org
or by calling 541-608-2411. Instructions for attending the meeting in person
or virtually via Zoom will be posted to our website at www.rvtd.org.
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